
Cow milk production represents 
83% of the total world milk 
production.

Facts and Figures:  World Dairy Situation 2011

In 2010 total world milk 
production reached more than 
721 million tonnes.

In 2010 world dairy trade 
amounted to approximately 
51.9 million tonnes milk 
equivalents.
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Dr. Adriaan Krijger
Secretary of the Dutch National 
Committee of IDF (NL)

The World Dairy Situation Report is 
considered an essential resource by 
the global dairy community. The 2011 
edition will be presented tomorrow, 
during the first session of the Dairy 
Policies and Economics conference.

We spoke with editor Dr. Adriaan 
Krijger, Secretary of the Dutch 
National Committee of IDF (NL), about 
the importance of this publication.

What makes the Report such a key 
reference for the dairy sector? 

It is the only report available with 
a complete overview of the global 
dairy sector. All major dairy producing 
countries are presented in country 
sheets. It contains 6 chapters covering 
milk production, prices, consumption, 
trade, mergers and acquisitions 
and outlook. Finally, it presents 
contributions from experts on a 
number of topical issues. 

How is the data compiled?

The data originates from the national 
committees of IDF, supplemented 

by data from the Centre National 
Interprofessionnel de l’Economie 
Laitière (CNIEL) and Productschap 
Zuivel (PZ). Questionnaires are sent 
in the spring to National Committees, 
collected in June, and then we begin 
presenting all the data.

What major development does the 
Report show this year?

The milk market recovered strongly 
last year. Demand was steady and 
milk production moderate. Prices for 
industrial products were at high levels 
and so were the milk prices paid to 
dairy farmers.

In what ways can the data be used?

The data is used as a reference 
guide by dairy professionals and 
stakeholders, such as banks, the 
feed and packaging industries and 
governments. The information you 
find in the report can often form the 
basis of policy formulation. For dairy 
companies it holds valuable material 
from which they start their strategic 
planning.

World Dairy Situation: IDF Flagship Publication

It is the only report available 
with a complete overview of the 
global dairy sector. 

Milk production growth 
between 2000 and 2010



We spoke to Harrie van den Bijgaart, Operations Manager, Laboratories at Qlip N.V (NL), Prof. Dave Barbano, 
Professor of Food Science at Cornell University and Director of Northeast Dairy Foods Research Centre (US), and 
Dr. Christian Baumgartner, Managing Director of Milchprüfring Bayern E.V (DE).

Analytical information that helps ensure the safety and nutritional quality 
of dairy foods before they are shipped is the goal for the future.

Innovative Analytical Strategies

Latest Technologies Harnessed to Develop Analytical Systems

Key Developments
HB: Exploitation of the Infrared fingerprint of milk samples is growing. Technological advances 
have not only brought greater accuracy in the measurement of fat, protein and lactose, but also in 
revealing fatty acid composition, urea, free fatty acids and even the overall integrity of the milk.

DB: New calibration techniques allowing Infrared analysis for screening unintentional and intentional 
adulteration are cutting edge new analytical applications that will make a major contribution to 
global food security.

CB: A major innovation has been a micro-array detection system for antibiotics in milk, which detects 
fourteen substances simultaneously within six minutes. This is a very efficient solution for keeping 
within regulation Minimum Residue Levels.

Benefiting Producers 
CB: Analysis reduces risk for the whole dairy chain by providing more information about contamination 
paths. It also facilitates cooperation with legislative requirements.

DB: Analytical information that helps ensure the safety and nutritional quality of dairy foods before 
they are shipped is the goal for the future.

Benefiting Consumers
HB: Consumers are concerned by nutrition, hence the development of new methods of analysis 
on major and minor components, as well as probiotics. 

DB: We can now estimate milk fatty acid composition through Infrared analysis, allowing dairy 
farmers to adjust dairy cattle rations and in turn the milk fat composition. This way they can 
meet varying nutritional preferences.

Contribution to Sustainable Food Security
DB: Global databases of analytical information will allow the dairy industry to detect new chemical 
and microbiological issues earlier and reduce their impact.

HB: A lot of information can be “read” through milk analysis, meaning it can act as an overall 
sustainability indicator for dairy production. 
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Meet Our Experts

Animal Health and Welfare

Henk Hogeveen
Associate Professor of 
Animal Health Economics at 
Wageningen University (NL)

Alfonso Zecconi
Department of Animal 

Pathology, Hygiene 
and Veterinary Public Health, 

University of Milan (IT)

In Hall C Centro Congressi today from 11.00 to 18.00 
will be the joint IDF-FAO conference on Animal 
Health and Welfare.

The substantial increase in dairy production in recent decades has raised a wide 
range of ethical issues, including concern for animal welfare. It is therefore a 
significant point of debate in the context of food security and the economic 
sustainability of the dairy sector.  

Industry experts have been exploring the most efficient ways to promote animal 
welfare through a multi-stakeholder approach, ensuring that the message of 
optimal animal health and welfare is disseminated effectively along the entire 
dairy chain.

Animal health improvement at any latitude and at in any system is 
the key to achieving the highest levels of both animal welfare and 
food security. Increasing animal health levels is the only way for 
sustainable dairy production.   Prof. Alfonso Zecconi.

Another important issue is the management of production diseases. When 
asked about the impact of lameness on dairy production, Dr. Henk Hogeveen 
commented:  

Lameness is an economic and welfare problem on dairy farms. 
What many do not know is that subclinical (not directly visible) foot 
disorders also add a substantial amount to welfare and economic 
losses. We should put more emphasis on making farmers aware of 
these subclinical problems and, consequently, we should put effort 
into the cure and prevention of foot disorders.  This would lead to 
better economic results, higher cow welfare and a more sustainable 
dairy system. 

There has been increasing investigation into the rise in emerging and re-emerging 
animal diseases and zoonoses, such as Q Fever. This development is thought to 
be a result of climate change and globalisation.

Given the close link between final product, human health and animal health, a 
secure supply of food depends on the health and productivity of the animals. 
Therefore the reassessment of dairy cow management and preventative 
measures can be seen as an investment, leading to improved animal wellbeing, 
higher production efficiency and enhanced food sustainability. 



With good chemistry  great  things happen.™

Innovative Sustainable Technologies
for the Dairy Industry

Over the course of more than 100 years, Ashland has developed a state-of-the-art product 
portfolio for the dairy industry and has earned a reputation for delivering innovative chemical 
technologies that address customer needs. Whether you produce liquid milk, cheese, butter, 
cream, yogurt, or powdered goods, we can help you enhance the safety and quality of your 
products, improve your operational efficiencies, protect your plant assets, and minimize your 
impact on the environment.

• Process Treatments 
• Influent Treatments 
• Boiler Water Treatments
• Cooling Water Treatments 
• Wastewater Treatments

To learn more about our innovative technologies for the dairy industry,  
visit us online at ashland.com.

®  Registered trademark, Ashland or its subsidiaries, registered in various countries
™ Trademark, Ashland or its subsidiaries, registered in various countries
* Trademark owned by a third party
© 2011, Ashland   AD-10844.1

Animal FeedingIDF-FAO-IFCN World Map of Dairy Animal Feeding Systems

Recent Developments

External factors such as environmental conditions, land type and availability, type of farm and cultural 
practices have a powerful influence on animal feeding practice. As a result many different feeding 
systems have evolved worldwide.

This project aims to obtain a better insight into the types of feeding systems, including feed composition 
in different regions and countries.

The first results of the IDF-FAO-IFCN World Map of Dairy Animal Feeding Systems will be presented 
during the Animal Feeding conference on Tuesday 18 October.  

The ultimate goal is to use the information generated to identify the options for, and implications 
of, changing the diets of milking animals. This is with a view to reduce carbon footprint and improve 
nutrient composition in milk, along with the analysis of the potential consequences for animal welfare, 
animal health and productivity.

In early 2012, we aim to produce a collegial final report describing the feeding systems of 40 
to 50 countries, detailing the use of roughages, compound feeds, by-products and cereals. 
Benoît Rouillé, Project Manager, Institut de l’Elevage (FR).

For more information, please visit www.dairyfeedingsystems.org
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Expert View

Julia Kadison
VP Marketing at MilkPEP (US)

Milk marketers have been focusing 
on motivating consumers with milk’s 
multi-nutrient advantage. 

Julia Kadison explains: 

Going Beyond Calcium

Calcium for strong bones continues to 
be the top-of-mind nutrient benefit 
among consumers in the U.S. However, 
we’ve had great success increasing 
awareness of milk as a good source 
of vitamin D. Today around 70% of 
American women are aware, up from 
50% a few years ago.  

Motivating U.S. Consumers: The 
Challenges 

A big challenge for milk marketers in 
the U.S. is competition from other 
beverages and foods containing 
some of the same nutrients as milk, 
including calcium-enriched orange 
juice. Because consumers consider 
calcium as the primary benefit of milk, 
they believe these other products can 
replace it.  

The naturally nutrient rich package 
that milk provides is our product’s 
core competitive advantage. The 
more effectively milk campaigns rally 
round this fundamental message, the 
greater our chance of successfully 
competing in the marketplace.

A Common Global Approach to Milk 
Marketing

As attitudes and experiences with milk 
differ significantly across different 
markets and cultures, marketing 
needs to be tailored accordingly. 
However, marketing efforts in 
different countries can learn from 
the insights gleaned from across the 
globe. It is important to share ideas 
in forums such as the World Dairy 
Summit. 

Promotion, not Deprivation

The focus today is on promoting 
nutrients to include in the diet, rather 
than which ones to avoid. Consumers 
want to know which delicious foods 
and beverages are also nutritious, 
and we have a responsibility to inform 
them. Milk has such great nutritional 
value because of the nutrient per 
calorie equation. Very few foods and 
beverages can compete with milk in 
that respect.

Right now in the U.S., sugar, and 
consequently flavoured milks, is facing 
some bad press. We’re working to help 
the public and health professionals 
understand that flavoured milk has 
all the nutrition of white milk, and 
if chocolate milk is eliminated as 
a school lunch option total milk 
consumption will drop significantly. 

 Milk’s Naturally Nutrient Rich Package

Consumers want to know 
which delicious foods 
and beverages are also 
nutritious, and it is our 
role to inform them.

The Marketing Conference will take place today in Hall H from 09.00 to 17.00.

Also at the conference:

•   How marketers can speak to consumers about the benefits of dairy fat.

•   How new forms of digital marketing and social media can be used by dairy marketers.
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Opening Ceremony

Welcome Cocktail
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IDF Swift Forum

World Dairy Leaders Forum


